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5enovated to accentuate it
s urban resort features and maximise its corporate and 
leasure appeal
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&reate a hotel of great value with a 
very compelling businesss centre 
capacity along 0ilan
s second ring 
road
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5efurbished and positioned to lead 
in 0I&E and events and become a 
distinguished urban resort in 5ome 
$urelia
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5epositioning of a well�known and 
strategically located hotel catering 
to corporate and leisure clients


